
Economic Social Environmental
Economic challenges, such as high
inflation and reduced purchasing
power, can impact consumer
spending on healthcare products.

Increasing labor cost, and low
economic growth adversely
affects the profitability.

Due to high inflation, customers 
have become even more price- 
sensitive.

Customers have become more 
health conscious post-COVID.

Increasing awareness towards 
sustainability and the impact of the 
companies on the surroundings and 
employee conditions.

Organization's Response
Closely working with relevant
stakeholder groups to manage
costs and price adjustment.

The Company is striving to create 
awareness on self-care and value 
delivered by the products.

The Company is taking steps 
towards making the operations 
sustainable and complies with local 
regulatory compliance requirements 
to ensure environmental safety.

Legal/Regulatory Technological Political
Companies Act, 2017, Income
Tax Ordinance, 2001, Sales Tax
Act, 1990, Pakistan Stock
Exchange Regulations, SECP
Act, Drug Regulatory Authority
of Pakistan Act, 2012,
Competition Act, 2010, Drugs
Act, 1976 + all ancillary
information.

Continuous technological changes 
and advancements lead to 
obsolescence and excessive training.

Increased usage of e-commerce 
platforms for purchase.

Political instability and uncertainty.

Absence of conducive regulatory 
framework.

Organization's Response
The Company ensures compliance 
with all the applicable laws and
regulations.

Continuous training provided to the 
employees regarding evolving ways 
of working.

Incorporation of e-commerce in 
trade channels.

Diversification of inventory holding 
across the country and across the 
route-to-market.

Use of technology to manage 
business operations during 
uncertainties.

Active lobbying and relationship 
management with the relevant 
stakeholders.

Significant Factors Affecting
The External Environment and the 
Organization's Response 

Gender Pay Gap Statement
Under SECP Circular 10 Of 2024

As a leader in the healthcare sector, Haleon believes in fostering a workplace that values diversity, equity, and inclusion. As an 
equal opportunity employer, Haleon regularly conducts benchmarking and implements strategies to ensure fair and equitable 
compensation for all employees, regardless of gender.

Following is gender pay gap calculated tor the year ended 2024:

• Mean Gender Pay Gap: -9%
[The mean pay for women is 9% higher than that of men]

• Median Gender Pay Gap: -28%
[The median pay for women is 28% higher than that of men]

Haleon's approach to promoting a fair and inclusive workplace includes:

• Transparency: Providing clear reports on pay practices and progress towards closing the gender pay gap.

• Equal Opportunities: Ensuring that career advancement opportunities are accessible to all employees based on
merit, regardless of gender.

• Fair Recognitions & Evaluations: Utilizing unbiased performance review systems to assess employee contributions
objectively.

• Supportive Policies: Implementing family-friendly policies, such as flexible working hours and parental leave, to
support work-life balance.

(Signed by Chief Executive Officer on behalf of Board of Directors of the Company)

Date: 24 February 2025
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